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Foreword

This document complies with the provisions of GB/T 1:1-2020 "Standardization Work

Guidelines Part 1: Structure and Drafting Rules of Standardization Documents" Drafting:

This document replaces GB/T 30330-2013 "Chinese Publications Online Information

Exchange Book Product Information Format Specification" and is consistent with Compared

with GB/T 30330-2013, in addition to structural adjustments and editorial changes, the main
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technical changes are as follows:

- Added 34 groups of composite elements and 97 data elements;

- Added 26 code tables and 1105 codes;

- Added specific attributes of elements;

- Deleted 7 groups of composite elements and 26 data elements that ONIX recommends

not to use;

- Added technical requirements for using Schema to verify data;

- Deleted the Chinese school grade code table in Appendix E (normative appendix) of

the:2013 version of the standard and incorporated it into the code table:

Please note that some content in this document may be subject to patents: The publisher of

this document assumes no responsibility for identifying patents:

This document is submitted by the National Press and Publication Administration:

This document is under the jurisdiction of the National Publication Distribution

Standardization Technical Committee (SAC/TC505):

This document was drafted by: Xinhua Wenxuan Publishing and Media Co:, Ltd:, China

Books and Periodicals Distribution Industry Association, North China University of

Technology, Central Committee of the Communist Party of China Propaganda Department

Service Center, China Publishing Group Corporation, China Architectural Publishing and

Media Co:, Ltd:, Zhejiang Xinhua Bookstore Group Co:, Ltd:, Shanghai Century (Group)

Co:, Ltd:

The main drafters of this document: Zhang Jian, Zou Jian, Tang Bin, Guan Mingyue, Bai

Xiaowei, Ning Yi, Zhang Mingming, Zeng Xuewen, Yang Wangping, Chen Chunrui:

The previous versions of the documents replaced by this document are as follows:

- GB/T 30330-2013:

China Publications Online Information Exchange Book product information format

1 Scope

This document stipulates book product messages, book product message headers, book

product records, book product descriptions, book product marketing, book Technical

requirements for data elements such as product content, book product publishing, book

product related information, and book product supply:

This document is suitable for online data exchange of book product information:
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